
Your Free Back to 
School Survival Pack

This pack includes:

• a mental health and wellbeing support 
guide;

• a guide to stop bullying in its tracks;
• tips for keeping your classroom engaged 

when minds might wonder back to 
summer; 

• and a printable wall calendar with all the 
key dates ready mapped out for you



03301 070 190        info@theeducationagency.org

Tackling bullying – how to encourage 
a whole school approach to stamp it 

out

It is important that students and staff are encouraged and supported to look 
after their mental health and wellbeing every day. 



Tackling 
bullying 

According to the latest figures from the Department for Education it is estimated that 17 per cent of 
young people aged 10 to 15 were bullied from April 2017 to March 2018. 

Worryingly, 60 per cent of those who had been bullied had experienced some kind of physical bullying, 
and the effects of being bullied can last long into adult life leading to depression, anxiety and panic 
attacks.

Schools can play a key part in fostering empathy, kindness and respect in young people to help break 
the pattern of bullying and teach pupils how to empower themselves to deal with it and prevent it.
There is evidence that a ‘whole school approach’ (Cambridge Education, 2005) where the whole 
school community, including the pupils, teachers, support staff, parents and board of governors, are 
involved in confronting the issue of bullying is the most effective approach to tackling bullying in 
school. 

5 ways to encourage a whole school approach:

•   Anti-Bullying Week 2019 takes place from November 11-15th and offers a great opportunity to 
reinforce messages about how your school approaches bullying. The national campaign website (www.
bullying.co.uk/anti-bullying-week/anti-bullying-week-resources) offers a whole host of resources from 
posters to videos and includes an assembly presentation which covers topics such as cyberbullying, 
building resilience and kindness.

•   Make sure your Anti-Bullying Policy is up to date, freely accessible and regularly promoted and 
that it makes clear how you will respond to bullying as a school community. Make it clear how pupils 
can report bullying and create a talking culture in your school where any hurtful behaviour is quickly 
brought out in the open, discussed and dealt with. 

•   Encourage staff training and development on the topic of bullying so they feel confident tackling 
issues and are in line with best practice. A range of free online resources are available for teachers to 
access from the Anti-Bullying Alliance at - www.anti-bullyingalliance.org.uk/tools-information/schools-
and-teachers/free-cpd-online-training



5 ways to 
encourage a 
whole school 
approach:

•   Empower pupils to play a leading role in resolving bullying – for example, ask students who have 
experienced bullying where there are bullying ‘hot spots’ within school and ask them how they think 
it should be resolved. Talking about bullying with all pupils should be a regular session so the issue is 
tackled proactively rather than in response to an incident.

•   Leadership comes from the top and school leaders have an important role to play in sending out 
the unequivocal message that bullying is unacceptable. It is essential to put policies and procedures in 
place, and support those who enforce them, to ensure cases of bullying are prevented or addressed. 
Clear leadership empowers the school community to take the actions needed to create an inclusive 
and positive learning environment for all.

For more material and guides, join our free resource centre.                       
www.theeducationagency.org 

It’s a good idea to keep the first half of the email subject line consistent, 
with scope to change up the second half, after the colon. In this part 
you should offer a ‘sneak peek’ of content which will drive the reader to 
click and read on. For example, ‘XYZ Primary School Newsletter: Reason 
Why You Should Open…”

We are proud to deliver fundamental marketing resources tailored for the Education sector. 

Do you need further support? 

info@theeducation.org                     www.theeducationagency.org                            03301 070 190
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Make your staff and students’ mental 
health a priority 

It is important that students and staff are encouraged and supported to look 
after their mental health and wellbeing every day. 



Risk Factors

It is important that students and staff are encouraged and supported to look after their mental health 
and wellbeing every day. 

Creating mentally healthy schools has never been more of a priority, as the most recent figures show 
that a total of 389,727 under-18s in England are being treated every year for some sort of mental 
health condition, with 50,000 being referred for help every month. 

Research shows that the most vulnerable to mental health issues are children from lone parent or 
reconstituted families, or whose parents were unemployed or had no educational qualifications. Boys 
are more likely to have a mental disorder than girls, however, eating disorders are the most common 
new-onset mental health disorder in adolescent girls after depression.

Among staff, a study by the Education Support Partnership (ESP) charity published in October 2018 
revealed over a third of education professionals said their job made them feel stressed most or all 
of the time, compared to 18 per cent of the UK workforce overall, while 57 per cent have considered 
leaving the sector within the past two years because of mounting health pressures.
With this in mind, The Education Agency has gathered a list of resources which can help you, your 
staff and of course your students, so you can have access to guides, helplines and more all in one 
place. 



Resources to 
help promote 
student mental 
health:

www.mentalhealth.org.uk – the website of The Mental Health Foundation, a UK charity which 
campaigns for good mental health for all. Provides a ‘Make It Count Guide For Teachers’ offering 
suggestions on how to encourage good mental health in their classroom and across their school.
www.mentallyhealthyschools.org.uk – information, advice and resources aimed at helping primary 
schools promote children’s mental health and wellbeing. This website is a collaboration between three 
of the UK’s leading child mental health and education charities and provides a wealth of teaching 
resources including lesson and assembly plans.

www.cwmt.org.uk - The Charlie Waller Memorial Trust provide a range of free resources about 
young people’s mental health, for parents, school staff and young people. Topics include self-harm, 
depression, wellbeing during GCSEs, and social media. 

www.childrensmentalhealthweek.org.uk/schools-and-youth-groups - a website providing a range of 
free resources for primary and secondary-age children including assembly guides, group activities, 
posters, certificates and a downloadable Top Tips for Schools guide.

www.annafreud.org - The Anna Freud National Centre for Children and Families is a children’s mental 
health charity with over 60 years’ experience. It provides a downloadable booklet developed with 
mental health experts and includes information on a range of topics including exam stress, sleep 
problems, eating disorders, substance use, ADHD and responding to traumatic events. 



Resources to 
help promote 
staff mental 
health

www.educationsupportpartnership.org.uk/teachers-mental-health - a registered charity which offers 
24-hour free telephone support and counselling and a selection of Life Guides and interactive tools 
tackling time management techniques, work-life balance, challenging conversations and handling 
stress.

www.bbc.com/teach/teacher-support - a BBC support and wellbeing space to help teachers tackle 
stress and pressure throughout the school year which includes video resources and peer to peer 
advice and personal experiences and topics including the pressure around exams.

www.gov.uk/government/collections/workload-reduction-toolkit - Practical advice and tools for school 
leaders and teachers to help review and reduce workload created by the Department for Education.
www.time-to-change.org.uk – led by Mind and Rethink Mental Illness charities, this site aims to change 
the way people act and think about mental health and offers materials to download from posters to 
social media posts and screensavers all aimed at getting people to talk about mental health.

www.et-foundation.co.uk - A registered charity the Foundation is the government-backed, sector-
owned national support body for the Further Education and Training sector, and has a page dedicated 
to Mental Health and Emotional Wellbeing which signposts further resources.
Schools should be catching students and staff as they are falling, not after they have fallen. 
Conversations should begin within schools which bring emotional issues and mental ill health out 
into the open, with empathetic support available to help those affected to deal with painful life 
experiences.

          

It’s a good idea to keep the first half of the email subject line consistent, 
with scope to change up the second half, after the colon. In this part 
you should offer a ‘sneak peek’ of content which will drive the reader to 
click and read on. For example, ‘XYZ Primary School Newsletter: Reason 
Why You Should Open…”

We are proud to deliver fundamental marketing resources tailored for the Education sector. 

Do you need further support? 

info@theeducation.org                     www.theeducationagency.org                             03301 070 190



The

Seven ways to make your classes 
interesting

Ideas to help your lessons pack some punch!



Sharing ideas and knowledge is the key to learning, and it’s our interaction with those ideas that helps 
to spark off new lines of thought and ideas and to come up with solutions independently. 
As children grow up in a technology rich environment passive learning and the days of talk and chalk 
are long gone and most schools now opt to generate interactive learning experiences.

Interaction can be:

Teacher-student
Student-student
Hands-on demonstrations and exercises/projects
Audio, visuals and video

Seven ways to make your classes interesting



Ideas to help your classes pack some punch!

Start the class with a problem to solve, a cryptic clue or anagram for 
example, which relate to what the class are about to learn, perhaps with a 
small prize for the winning students. Could be done in teams or individually.

1

2
Break the class into small group sessions which can be structured with apps 
including Padlet or Popplet. Lucidchart for example, allows you to create 
diagrams like flow charts and mind maps.

3 Pair and share - after an individual or group creative activity, pair students 
to share their results with each other. Next, call for volunteers who found 
their partner’s work to be interesting to share it. Often students are more 
willing to share the work of fellow students publicly than their own work.

4 Interactive Games – from crossword puzzles to memory games, bingo to 
matching pairs, the BookWidgets app can help to create a whole range of 
interactive games that work on iPads, Chromebooks and other devices.

5 Get visual – a YouTube search can reveal video content relevant to almost 
anything and can get the discussion ball rolling. Get your students armed 
with a notebook and pen then break them into pairs or small groups to 
discuss it and compare it to sources they’ve already read.

6 Role play interviews – great for history and a range of other classes. 
Members of the class take the part or perspective of historical figures, 
authors, or other characters and must interact from their perspective. 
Breakdown the role play into specific tasks and structure them so the 
content you want to cover is addressed. Preparation work can be assigned 
for outside of class and this exercise can help develop skills such as 



Ideas to help your classes pack some punch!

At the end of class – get students to summarise in 30 seconds the keys 
things they’ve learnt either spoken, drawings, diagrams or acting it out – the 
more creative the better!

7

These are just a small handful of a whole range of great ways and teaching 
apps which can help encourage student participation, while challenging 
them to process information in a variety of ways and articulate it offering 
great opportunities to deepen their learning.

For more material and guides, join our free resource centre.                       
www.theeducationagency.org 

It’s a good idea to keep the first half of the email subject line consistent, 
with scope to change up the second half, after the colon. In this part 
you should offer a ‘sneak peek’ of content which will drive the reader to 
click and read on. For example, ‘XYZ Primary School Newsletter: Reason 
Why You Should Open…”

We are proud to deliver fundamental marketing resources tailored for the Education sector. 

Do you need further support? 

info@theeducation.org                     www.theeducationagency.org                            03301 070 190



SEP

SUN 01 MON 02 TUE 03 WED 04
Review 
monthly social 
media activity

THU 05
Termly 
Newsletter

FRI 06 SAT 07 SUN 08 MON 09
Begin 
recruitment 
campaign 
planning for 
2020 cohort

TUE 10
Inbound in 
year transfer 
strategy. 
Update 
website based 
on the new 
prospectus

WED 11 THU 12 FRI 13 SAT 14 SUN 15 MON 16 TUE 17 WED 18 THU 19 FRI 20 SAT 21 SUN 22 MON 23 TUE 24 WED 25 THU 26 FRI 27 SAT 28 SUN 29 MON 30

OCT

TUE 01
Open Day 
planning

WED 02 THU 03
Review 
monthly social 
media activity

FRI 04
National 
Poetry Day

SAT 05 SUN 06 MON 07 TUE 08 WED 09 THU 10 FRI 11 SAT 12 SUN 13 MON 14 TUE 15 WED 16 THU 17 FRI 18 SAT 19 SUN 20 MON 21 TUE 22 WED 23 THU 24 FRI 25 SAT 26 SUN 27 MON 28 TUE 29 WED 30 THU 31

NOV  

FRI 01 SAT 02 SUN 03 MON 04
GCSE resit 
week / review 
monthly social 
media activity

TUE 05 WED 06 THU 07 FRI 08
Children in 
Need plans

SAT 09 SUN 10 MON 11
Anti-Bullying 
Week

TUE 12 WED 13 THU 14 FRI 15 SAT 16 SUN 17 MON 18
Road Safety 
Week

TUE 19 WED 20 THU 21 FRI 22 SAT 23 SUN 24 MON 25 TUE 26 WED 27 THU 28 FRI 29 SAT 30

DEC

SUN 01 MON 02
Review 
monthly social 
media activity

TUE 03 WED 04 THU 05 FRI 06 SAT 07 SUN 08 MON 09 TUE 10 WED 11 THU 12 FRI 13
Christmas 
Jumper Day

SAT 14 SUN 15 MON 16 TUE 17 WED 18 THU 19 FRI 20
End of first 
term PR

SAT 21 SUN 22 MON 23 TUE 24 WED 25
Bank Holiday

THU 26
Bank Holiday

FRI 27 SAT 28 SUN 29 MON 30 TUE 31

JAN  

WED 01 THU 02
PR and 
Social Media 
welcome back 
New Year plan

FRI 03
 

SAT 04 SUN 05 MON 06
Review 
monthly social 
media activity 

TUE 07
Termly 
Newsletter

WED 08 THU 09 FRI 10 SAT 11 SUN 12 MON 13 TUE 14 WED 15 THU 16 FRI 17 SAT 18 SUN 19 MON 20 TUE 21 WED 22 THU 23 FRI 24 SAT 25 SUN 26 MON 27 TUE 28 WED 29 THU 30 FRI 31

FEB 

SAT 01
National 
Storytelling 
Week

SUN 02
National 
Storytelling 
Week

MON 03
National  
Storytelling 
Week 
Review 
monthly social 
media activity

TUE 04
National  
Storytelling 
Week

WED 05
National  
Storytelling 
Week

THU 06
National  
Storytelling 
Week

FRI 07
National  
Storytelling 
Week

SAT 08
National  
Storytelling 
Week

SUN 09 MON 10 TUE 11 WED 12 THU 13 FRI 14 SAT 15 SUN 16 MON 17 TUE 18 WED 19 THU 20 FRI 21 SAT 22 SUN 23 MON 24 TUE 25 WED 26 THU 27 SAT 28

MAR  

SUN 01 MON 02
Review 
monthly social 
media activity

TUE 03 WED 04 THU 05
World  
Book Day

FRI 06 SAT 07 SUN 08 MON 09
2020  
Sport Relief

TUE 10
2020  
Sport Relief

WED 11
2020  
Sport Relief

THU 12
2020  
Sport Relief

FRI 13
2020  
Sport Relief

SAT 14 SUN 15 MON 16 TUE 17 WED 18 THU 19 FRI 20 SAT 21 SUN 22 MON 23
Begin targeted 
recruitment 
campaign 
following 
official figures 
release

TUE 24 WED 25 THU 26 FRI 27 SAT 28 SUN 29 MON 30 TUE 31

APR

WED 01
Begin revision 
support 
campaign 
planning

THU 02
Children’s
Book Day

FRI 03 SAT 04 SUN 05 MON 06
Review 
monthly social 
media activity

TUE 07 WED 08 THU 09 FRI 10
Good Friday

SAT 11 SUN 12
Easter 
Sunday

MON 13
Easter 
Monday

TUE 14 WED 15 THU 16 FRI 17 SAT 18 SUN 19 MON 20
Termly 
Newsletter

TUE 21 WED 22
Earth Day

THU 23 FRI 24 SAT 25 SUN 26 MON 27 TUE 28 WED 29 THU 30

MAY  

FRI 01 SAT 02 SUN 03 MON 04
Bank Holiday

TUE 05
Review 
monthly social 
media activity

WED 06 THU 07 FRI 08 SAT 09 SUN 10 MON 11
GCSEs begin

TUE 12 WED 13 THU 14 FRI 15 SAT 16 SUN 17 MON 18 TUE 19 WED 20
Think about 
a staff 
recruitment 
campaign

THU 21 FRI 22 SAT 23 SUN 24 MON 25
Bank Holiday

TUE 26
Begin 
recruitment 
planning for 
Sept 2020 
cohort

WED 27 THU 28 FRI 29 SAT 30 SUN 31

JUN

MON 01
Review 
monthly social 
media activity

TUE 02 WED 03 THU 04 FRI 05 SAT 06 SUN 07 MON 08 TUE 09 WED 10 THU 11 FRI 12 SAT 13 SUN 14 MON 15
Prospectus 
2020/2021 
planning

TUE 16 WED 17 THU 18 FRI 19
GCSEs end

SAT 20 SUN 21 MON 22
Begin results 
day PR & 
marketing 
planning

TUE 23 WED 24 THU 25 FRI 26 SAT 27 SUN 28 MON 29 TUE 30

JUL  

WED 01 THU 02 FRI 03 SAT 04 SUN 05 MON 06
Review 
monthly social 
media activity

TUE 07 WED 08 THU 09 FRI 10 SAT 11 SUN 12 MON 13 TUE 14 WED 15 THU 16 FRI 17 SAT 18 SUN 19 MON 20 TUE 21 WED 22 THU 23 FRI 24 SAT 25 SUN 26 MON 27 TUE 28 WED 29 THU 30 FRI 31

AUG

SAT 01 SUN 02 MON 03
Review 
monthly social 
media activity

TUE 04 WED 05 THU 06 FRI 07 SAT 08 SUN 09 MON 10 TUE 11 WED 12 THU 13 FRI 14 SAT 15 SUN 16 MON 17 TUE 18 WED 19
GCSE  
Results Day

THU 20
GCSE  
Results Day

FRI 21 SAT 22 SUN 23 MON 24 TUE 25 WED 26 THU 27 FRI 28 SAT 29 SUN 30 MON 31
Bank Holiday

The T: 03301070190
E: info@theeducationagency.org
www.theeducationagency.org2019/2020 PLANNER
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